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[oknaabsT aHanuanpa xapakTepucTUKMTE Ha MECTHMS Na3ap Ha paboTHa cuna no OTHOLLEeHWE Ha Bb3-
MOXHOCTW 3a 3aeTOCT M MECTHO NpefnpuemayecTBo. 3akroyeHnsiTa oT n3cnenBaHeTo ce OCHOBaBaT Ha
pesynTtaTu OT aHKeTHO npoy4BaHe npe3 2011 r. Ha TepuTopusaTa Ha 76 cena B lNonwa, obutaBaHM OT NOYTU
30 xunagu xXntenun cencko HacenexHme nnu 8,5 xunagu cenckn dammnun. iscnegBaHeTo nokasea, ye oT
BCWUYKW FPYNK HA-ronsiMo TbpceHe Ha paboTHa cuna nma oT npousBoAdcTBeHuTe npeanpuaTtus. OT gpyra
CTpaHa ce KOHCTaTupa, Y€ CaMOCTOSTENTHO 3aeTUTE NULA CE XapaKTepmuanpaT CbC 3HaYMTENHA (PUHAHCO-
Ba OCUTYPEHOCT, cneyuanHo B obnactuTe ¢ ronsam npoueHT 6e3paboTtuua. Nopagn HegopasBuTUTE MECTHU
TPYZAOBW Nasapu 1 p1cka, CBbp3aH CbC 3anoyYBaHETO Ha cCaMOCToATeneH busHec, nogobHa AenHOCT cTap-
TMpaT Te3n, KOMTO HAMAT rofieMu Bb3MOXHOCTM 3a anTepHaTuUBeH goxod. B cnyyante ¢ hamunum cpepmum
MOTMBaLMATA 3a HOBA MKOHOMMUYECKA MHULMATMBA € MO-HMCKa, OTKOMKOTO Npu dhaMuimm ¢ HECESICKOCTO-

NaHCKa HaCO4Y€eHOCT.

Introduction

According to Polish Central Statistical Office
(CSO 2012) in 2002-2010 almost 34% of farms
up to 2 ha disappeared, however, the number of
farms from the group of 2-10 ha decreased by al-
most 18%. On the other hand, the increase in the
number of the largest farms testifies to the proc-
ess of professionalization in agriculture, where
farms of this type operate on market basis, as in
the case of small and medium-sized enterprises.
The main determinant of the process was aban-
donment of agricultural activities by rural pop-
ulation and its activation in other sectors of the
economy or the ceasing production activities due
to reaching the retirement age (Karwat-Wozniak,
Chmielinski, 2013). Therefore the role of local la-
bour markets, that consists of self-employment,
micro, small, medium and large enterprises, is
increasing in terms of job creation for rural pop-
ulation that is not engaged in farming activities
(Sikorska, 2013).

Greater demand for labour force would ena-
ble to stop the process of depopulation related to
constant migration (for work), improvement of
the standard of living of the residents, and, at the
same time, the business activity on rural areas
would positively affect the overall economic de-
velopment of rural areas (Chmielinski, 2013).

The paper analyses the characteristics of lo-
cal labour market for rural population in terms of
employment possibilities and local entrepreneur-
ship. Research findings presented in the paper are
based on various source data available, the main
empirical material being the findings from field
survey conducted in 2011 by the Institute of Agri-
cultural and Food Economics - National Research
Institute. The survey covered 76 villages across
Poland (inhabited by more nearly 30 thousand of
rural population in ca. 8.5 thousand of rural fami-
lies). The qualitative analysis of local labour mar-
ket was carried out on the basis of village ques-
tionnaire (observation chart) called the Village
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Characteristics. Both the chart and interviews
with village representatives concerned mostly the
local social and technical infrastructure, the spe-
cificity of the village, its location and institution-
al relationships, determining the main places (cit-
ies/villages) and entities, which, in the vicinity of
a village are decisive for its development and situ-
ation of rural inhabitants on local labour markets.

Local Enterprises and Employment
of Rural Population

The survey data collected in 2011 shows that
in around 79% of all surveyed villages there are
workplaces employing local population. In total,
there were 352 of these companies in surrounding
of 76 villages, half of which was located within
the surveyed village. On average, around the vil-
lage there were four to five such companies, each
of which gave the work an average of six people
(Table 1). It is important that, on average half of
this number were employed at a facility located
in the inhabited villages.

Spatial differences in the prevalence of estab-
lishments within the surveyed villages were asso-
ciated primarily with a different density of man-
ufacturing companies, the number ranged from
one to three within the neighbourhood of the sur-
veyed village, depending on the analyzed mac-
ro region. Total operating service establishments
in all macroregions, excluding Central-western,
consisted on average of two companies.

Analyzing the structure of the workplace by
the business profile it should be noted that within

the total number of recorded workplaces the insti-
tutions active in the services dominated. In 2011, it
accounted for 42% of the total number of entities
employing villagers. The others were engaged in
manufacturing operations and other (usually pub-
lic entities related to the functioning of the local
administration, education and health services).

Analyzing the demand for labour generated
by different types of applications, a high role of
production entities must be underlined. Of the to-
tal number of people working in companies lo-
cated within the surveyed villages, nearly 60%
worked in companies with such profile. Estab-
lishments active in the services and other entities
created jobs for about 20% of the total number of
employed near the place of residence. It can be
stated that from the point of view of local labour
markets the greatest demand for labour is likely
to be created by manufacturing entities.

A large share of service entities in the total
number of enterprises is characteristic of local
entrepreneurship and next to production facilities
is an important determinant of the local demand
for labour. Such activities are characterized by
high flexibility in adapting to market demands
and changing in general economic conditions, as
evidenced by the relatively greatest fluctuation in
the number of new-started and liquidated service
entities, compared to other companies.

Changes in the profile of the companies locat-
ed in the area of surveyed villages was accompa-
nied by the changing structure of the sectors of
the property. In 2011, almost 78% of workplaces

Table 1. Enterprises in the surroundings of surveyed villages

Average numer of enterprises in the surroundings
Macroregions* of 1 of surveyed villages
total manufacturing services other**

Total 5 2 2

Central-Western 4 1 1
Central-Eastern 5 1 2 1
South-Eastern 5 2 2 1
South-Western 5 3 2 1
Northern 4 1 2 1

* selected macroregions include the following voivodships: Central-Western - the Kujawsko-Pomorskie and
Wielkopolski; Central-Eastern - the £.6dzkie, Mazowieckie, Lubelskie and Podlaskie; South-Eastern - the
Swigtokrzyskie, Matopolskie, Podkarpackie and Slaskie; South-Western - the Opolskie, Lubuskie and Dolnoslaskie;
Northern - the Zachodniopomorskie, Pomorskie and Warminsko-Mazurskie voivodships.

** Public administration, health services, education, etc.
Source: IAFE-NRI 2011 survey.
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were already in private hands. At the same time,
only a small percentage of units were the State
owned entities, and minimal - cooperatives.

Within the spatial arrangement there were no
major differences in this respect. It is worth noting
that in the southern regions of the country, where
the traditions of “two professions” and entrepre-
neurship are the oldest, the share of state-owned
enterprises in the total number of companies locat-
ed there was the lowest. It proved highly organized
structure of private establishments offering em-
ployment to residents of surrounding villages. This
is confirmed by the data, according to which with-
in the south-east and south-west macro regions the
average number of production plants per village is
higher than in other areas of the country.

Of the total number of establishments locat-
ed within the surveyed villages every tenth en-
tity was created in years 2005-2011. In the new-
ly established economic institutions more than
8% of the total number of employed in non-agri-
cultural sector residents of the village found the
work. Major investments in this area have been
made in 2006, which created not only the largest
number of companies in the surveyed period, but
also created most of the production plants started
in years 2005 to 2011. Through these entities the
jobs for one quarter of the total number of new
employees was created.

The study also obtained data on the total number
of employees in companies operating within the
village (i.e. not only those originating from the sur-
veyed village). This enabled the analysis of the en-
terprise, according to a commonly used criterion of
total employment. From the perspective of the local
labour market it is important since quite often a few
companies operating in the area provides an em-
ployment for the majority of people working out-
side of agriculture, thus these determine the socio-
economic situation of the inhabitants of the entire
area, except for the employment, also by creating
the demand, stimulating the trade market develop-
ment and services in the region (Borjas, 2013). This
is confirmed by conducted studies which show that
for about 5% of the villages surveyed by IAFE-
NRI, one or two production plants within the area
employed a total of more than a third of all em-
ployed residents of the surrounding area.

In the European Union and in Poland the follow-
ing criteria for the allocation of enterprises are used:

» medium-sized enterprise - has fewer than
250 employees and has an annual turnover is not
exceeding EUR 50 million or the total annual
balance sheet is not exceeding EUR 43 million;

« small enterprise - has fewer than 50 employ-
ees and an annual turnover is not exceeding EUR
10 million or a total annual balance sheet is not
exceeding EUR 10 million;

* micro scale enterprise - has fewer than 10
employees and an annual turnover is not exceed-
ing EUR 2 million or a total annual balance sheet
does not exceed EUR 2 million.

Due to the lack of information on financial
matters in the classification of plants the scale of
employment was taken into account, especially
that from the point of view of the local labour
market is the most important factor.

Among the total number of establishments lo-
cated within the surveyed villages the majority
were classified as micro enterprises which cov-
ered almost half of all units. The next almost
equally large group of companies were so called
small enterprises, which means entities employ-
ing less than 50 people. Together the micro and
small enterprises were giving job for about 47.3%
of the employed population earning in the area of
residence (Table 2).

It is worth noting that large companies with
total employment of more than 250 people were
employing about a third of the employees of the
surveyed villages, even though their share in the
total number of establishments did not exceed
5%. The survey collected data shows that in this
category the multinational companies with pro-
duction profile was dominating.

Table 2. Enterprises in the surrounding of surveyed
villages by type and villagers employed

. Employment
. Share in the
Type of enterprise total number of of the.surveyed
(employment range) . village
enterprises . .
inhabitants
Total 100.0 100.0
micro (1 - 9) 4777 16.8
small (10 - 49) 38.9 30.5
medium (50 - 249) 9.3 18.5
large (pow. 250) 4.1 342

Source: IAFE-NRI 2011 survey.
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Rural Entrepreneurship

In addition to employment opportunities in
companies operating in the area in 81% of the vil-
lages there ware families whose members were
operating their own business. Non-agricultural
business activities are an important part of stim-
ulating the local economic development and an
important source of income for families, which
in result of increasing competition lost their ag-
ricultural livelihoods or have lost the ability to
work in non-agricultural enterprises. It is often
associated with agricultural activities conduct-
ed and operates on the basis of household assets
(with the use of buildings, equipment).

According to the information collected in 2011
in each of the surveyed village, average of 6 fami-
lies were operating on their own account (Table 3).
In this group, in addition to self-employed, there
were also small enterprises generating jobs for peo-
ple within families and other residents of the vil-
lage. In result, in all companies of this type oper-
ating in a village, in 2011 there was an average of
nine people from the village employed. The size of
this index was different in different macroregions.
The largest share of business activities in the eco-
nomic activity of residents was reported in the vil-
lages of south-west macroregion. This is due to the
significant increase in new projects, which were up
45.5% of the total number of reported businesses,
compared to 24.6% of such activities throughout
the surveyed group.

The study showed that non-agricultural busi-
ness activities on their own account were con-
ducted more by the landless families then agri-

Table 3. Own businesses in surveyed villages

Self-employed
average numer per 1 Share
Macroregions* village: of new
entities
families person in total
number:
Total 6 9 24.6
Central-Western 5 12 19.6
Central-Eastern 5 6 26.1
South-Eastern 6 10 12.1
South-Western 9 13 45.5
Northern 5 9 16.0

* As in Table 1.
Source: IAFE-NRI 2011 survey.
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cultural ones. For each ten families engaged in
such activities, six of these did not have a farm.

Studies show that a group of self-employed is
characterized by considerable liquidity, especial-
ly in areas with high unemployment rates. In case
of the underdeveloped local labour markets and
the consequent risk connected with starting the
business activity, such activity are undertaken by
those whose opportunities for alternative income
are low. In the case of farming families, the mo-
tivation to establish new economic initiative is
lower than it is for non-agricultural family.

In the analyzed period, every fourth case of
registered business activity concerned the entity
registered in 2005-2011. During this period, the
highest number of new companies were found-
ed in 2010, when the global financial crisis nega-
tively affected the labour market. The slowdown
in economic growth in Poland was most notice-
able at the end of 2009, contributing to an abrupt
reduction in employment and a decline in the de-
mand for labour. These processes have led many
of the villagers to seek for new sources of income.
This is supported by the fact, that in 2010 the ma-
jority of the new business initiatives was initiated
by members of the landless families.

The study showed that the nature of the activ-
ity was associated with the category of the family,
from which came the person who ran it. Analyz-
ing the structure of the self-employed according to
the type of business some regularities can be not-
ed. The specialists providing building services and
conducting various types of business were defi-
nitely more often originating from landless fam-
ilies then from farmers. The inverse relationship
was observed in case of activities close to agricul-
ture connected to trade of fertilizers, purchase of
agricultural products, or mechanic services.

Overall the most often the subject of self-em-
ployment was the trade sector. Most of them were
groceries and multispectral shops. The involvement
of farm families in activities aimed at hawking
(usually clothing) has to be noted and trading the
own produced agricultural products on the markets
or fairs. On average, two families in each of the sur-
veyed villages were engaged in such activities, of
which most were the farming families. Their share
in total mobile trading was 77%. This kind of activ-
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ity is predominantly based on the sale of products
from their own farm and homestead land for land-
less families. That is evidenced by the high propor-
tion (89%) of families selling agricultural products,
such as eggs, poultry, meat and vegetables at mar-
kets, on-farm and at roadside stands. Among the re-
maining assortment offered in mobile trading dom-
inated sales of clothing (nearly 7%), and household
chemicals (less than 3%). Keeping a backyard and
mobile trading rarely underwent conversion into
a selling point. For all mobile trading families in
surveyed villages between 2005-2011 less than 8%
turned hawking the stationary shop.

Conclusions

Study showed that among all types of enti-
ties the greatest demand for labour is likely to be
created by manufacturing entities. Of the total
number of people working in companies located
within the surveyed villages, nearly 60% worked
in companies with such profile.

Non-agricultural business activities are an im-
portant part of stimulating the local economic devel-
opment and an important source of income for fam-
ilies. According to research findings a group of self-
employed is characterized by considerable liquidity,
especially in areas with high unemployment rates.
In case of the underdeveloped local labour markets
and the consequent risk connected with starting the
business activity, such activity are undertaken by
those whose opportunities for alternative income
are low. Among the total number of establishments
located within the surveyed villages the majori-
ty were classified as micro enterprises which cov-
ered almost half of all units. The next almost equal-
ly large group of companies were so called small en-
terprises, which means entities employing less than
50 people. Together the micro and small enterprises
were giving job for about half of the employed pop-
ulation earning in the area of residence.

Greater demand for labour force from local en-
terprises as well as from development of self-em-
ployment entities would enable to stop the process
of depopulation related to constant migration (for
work), improvement of the standard of living of the
residents, and, at the same time, the business activ-
ity on rural areas would positively affect the overall
economic development of rural areas.
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(Summary)

The paper analyses the characteristics of local la-
bour market for rural population in terms of employ-
ment possibilities and local entrepreneurship. Re-
search findings are based on the findings from field
survey conducted in 2011 that covered 76 villages
across Poland inhabited by more nearly 30 thousand
of rural population living in ca. 8.5 thousand of rural
families. Study showed that among all types of enti-
ties the greatest demand for labour is likely to be cre-
ated by manufacturing entities. It was also recognised,
that a group of self-employed is characterized by con-
siderable liquidity, especially in areas with high un-
employment rates. In case of the underdeveloped lo-
cal labour markets and the consequent risk connected
with starting the business activity, such activities are
undertaken by those whose opportunities for alterna-
tive income are low. In the case of farming families,
the motivation to establish new economic initiative is
lower than it is for non-agricultural family.

Key words: rural areas, labour market, entrepre-
neurship, Poland
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